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Vision & motivation
How can we be flexible and individually mobile while  contri-

buting to a more liveable world at the same time? Where do

people find high quality answers to this question?

This reflection led us to the GREENMOBILITY magazine – and

as  parents we feel forced to become more sustainable, thus

also a personal meaning is driving us.

Since many years we are active in the bicycle and hiking tou-

rism, though still driving fuel powered cars. Meeting engi-

neers, designers and a lot of visionary people we realized that

a lot of sustainability is growing behind the scenes. With the
increasing petrol prices also the  awareness  for the restric-
tion of our natural resources is changing rapidly.
Such people shall have and find a platform in our new

lifestyle magazine called GREENMOBILITY. We want to show

that sustainable mobility can be lived today and not only

tomorrow.

People
The magazine GREENMOBILITY presents new developments

in the world of mobility. We present not only products but

also the people behind the products. Interviews bring emo-

tion and express personal involvement.



Content (german only)
"   WARM UP Visions, dreams (picture pages).

"   PEOPLE Portraits of people who drive the change.

"   GREEN CARS Presentation of e- and HybridCars.

"   BIKES Presentation of design bikes, eBikes,

eScooters, eMotorbikes..

"   GREEN STYLE Energy, green cities, design, fashion.

"   GREEN TRAVEL Sustainable travel.

"   X-TRA Mobility calendar, news, accessories.

"   PINBOARD Classified ads.

Target audience & readership
GREENMOBILITY is targeting the well educated LOHAS

(Lifestyle of Health and Sustainability) such as e-bikers,

motorists, cyclists, motorcyclists, bon vivants – (age 30-65

years). In contrast to classical motor magazines we also

address the female audience which is a growing target

audience within the e-mobility market.

Our motto: Best practice has an exemplary character.

Consumption, technology  and quality of life and environment

are equal and are continually re-balanced nowadays.



Distribution & circulation: 36’000 copies

GREENMOBILITY is being distributed first of all in german-

speaking Europe (70% Germany, 20% Switzerland, 10%

Austria, Lux/Bruxelles).

FAIRS

Among the first cooperation partners we find Munich Expo

with the exhibitions «eCarTec» and «Bike Expo», which com-

municate our preview to 9000 companies and present the

magazine at the fair.

POINT-OF-INTEREST

We can count on our existing network of  3’000 partners as

banks, hotels, day spas, sport retailers which distribute the

magazine to loyal customers for free. We have also a partner-

ship with the german «Bundesverband für eMobilität» .

PRESS DISTRIBUTION / POINTS-OF-SALE

The magazine is sold through the newspaper retail channels

in the above mentioned markets by MZV, the second biggest

press distributor in Germany.

INTERNET

www.greenmobility.cc
The platform functions as a dialogue- and chat-tool, where

users can place their experiences, questions and answers

(starting in june 2010).



Rates
ADVERTISINGS*

"   2/1 pages CHF 9'600.– / E 6'000.– (420 x 275 mm)

"   1/1 page CHF 4'800.– / E 3'200.– (210 x 275 mm)

"   1/2 page CHF 2'800.– / E 1'900.– (210 x 137 /105 x 275mm)

"   2/3 page CHF 3'300.– / E 2’200.– (140 x 275 /210 x 183 mm)

"   1/3 page CHF 1'800.– / E 1’200.– (70 x 275 / 210 x 91 mm)

"   1/4 page CHF 1'350.– / E 900.– (210 x 69/ 53 x 275 mm/

* formats: allow 3mm trim 105 x 137 mm)

Special placements
"   Back cover CHF 6'800.– /E 4'500.– (420 x 275 mm)

"   Inside cover CHF 5'200.– /E 3'500.– (210 x 275 mm)

Inserts: on request

Pinboard
Height 1 column (53 mm) 2 columns (111 mm)

"   40 mm CHF 240 / E 160 CHF 480 / E 320

"   60 mm CHF 360 / E 240 CHF 720 / E 480

"   80 mm CHF 480 / E 320 CHF 960 / E 640

"   100 mm CHF 600 / E 400 CHF 1200 / E 800

Further prices and repeating discounts on request.



Editorial team
Karsten Kaufmann: Passionated mountainbiker, working

many years for the german magazine «MountainBike», respon-

sible for product tests, which got attention in Europe and US.

Michael Specht: as a motor engineer Michael Specht started

working with "AutoBild" in 1987, where he was appointed chief

reporter in 1993. Since 2006 working freelance for "stern",

"FAZ", "Süddeutsche Zeitung" and others.

Hans-Joachim Rehg: Writing as a motor journalist since 25

years for various newspapers and magazines. He founded the

event "Auto der Vernunft". Since 1991 working for Super Illu

and the consumer magazine «Guter Rat».

Michael Kneissler: Scientific and people journalist, blogger.

Working for Stern, P.M., SZmagazin, ZEITmagazin, Spiegel,

Focus as well as tv stations RTL, ProSieben, Sat.1, ZDF. Expert for

social media as facebook and twitter.

Editors
Petra and Daniel Chardon: Founder of «Family welcome» (sup-

ported by REKA, McDonald’s, Coop and CSS). Organisation of

Coop family weekends, McDonald’s Snowboard Weekends,

founder of Velotels (bicycle hotels), Wanderotels (hiking

hotels), Partner Hotels Europe, concept for «affordable hotels»

of GastroSuisse/Switzerland Tourism and many more.



By looking 
carefully insight you

develop perspectives from
your heart.

Editor address
Chardon Communications AG

CH-8820 Wädenswil

Einsiedlerstrasse 8

Phone +41(0)44 680 22 22, Fax +41(0)44 780 65 64

E-Mail: tourismus@chardon.ch

www.chardoncom.com 

further infos on www.greenmobility.li

Partner


